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Correction
The Free Shit item of March 17
reported that free wine was to be
had daily at the Allegro, Monaco,
and Burnham hotels. Kimpton
Hotels has since made it clear
that the free wine hour is for
hotel guests only. We apologize
for the misunderstanding.

True Enough
Martha, your article missed the
mark [“The Nice Magazine,”
March 17]. May he rest in piece,
but truth-telling through an 
alcoholic haze is probably a 
more appropriate assessment 
of HST’s journalism. Maybe
Thompson has an a ultrasecret
sober and balanced journalism
that only newspaper folk know
about—the rest of us only know
the stuff he published. And that,
my dear, is entertainment first
and news second, if at all.

Which brings me to this line:
“They put the interest of their
readers before the interest of
their subjects.” Martha, lifestyle
magazines sell because the inter-
est of the subject is the interest of
the reader. My interest in a
lifestyle magazine is escapism.
My interest in CNN, BBC, and 
Al Jazeera is information. I 
don’t confuse the two. The whole
“the public has a right to know”
goes many ways. I am better 
off knowing that Chicago isn’t
“polished,” and your paper has
done a lot to tell me things 
about this city I wouldn’t have
learned otherwise. But the
Reader isn’t my only source of
news. There are other papers in
this town that do a good job of
uncovering our city’s problems.
There’s plenty to make me
gloomy. So how about this: 
you, the journalist, catering to
this reader’s “interest” in some
healthy, lighthearted indulgence.
Your “healthy skepticism” is 
misplaced when directed at a
magazine that seems to basically
say “we are not skeptical.”

Um, in short, I guess, I some-
times wish you writers over there
weren’t so depressing. Lighten
the fuck up. I consider your
paper a friend, but too frequently
you’re dressed in black and can
be a drag to hang out with. Your
readers have more than just a
hard-edged, cutting need for
someone to tell them that he 
or she is telling them the truth.
I’ll decide what I think is true, 

what I want to know, and what
my interests are.

Paddy Charles
Bucktown

Stop Coddling
A lot of Chicagoans think of
themselves as upstart media
mavens, but not many ever get
prominent enough to be taken
seriously in the Reader. The 
folks at Stop Smiling should be
proud that Martha Bayne took
the time to call them out on their
inconsistencies [“The Nice
Magazine,” March 17]. If you’re
going to claim the tradition of
Thompson and Royko and no 
one bothers to smack you around,
you’re doing something wrong.
Take this as both a token of your
success and a challenge to stop
coddling your subjects. You have
the power, friends.

Emerson Dameron
Ukrainian Village

Keep 
’Em Here
If Rosanna Pulido has a voice in
Illinois [“Kick ’Em Out and Keep
’Em Out,” March 10], it’s my turn. I
am enraged in the first place that
Rosanna Pulido assumes that she
is allowed to speak on behalf of the
people of the United States. She
has said that illegal immigrants do
not have a voice in the U.S., and
she is not allowed to speak on my
behalf if I have not given my per-
mission. In fact, if I did not vote for
President Bush he is not allowed to
speak on my behalf.

I am a U.S. citizen, and my six-
year-old daughter is a U.S. citizen.
Because my husband is not, my
little girl does not have a father. I
do not have the right, as a U.S. cit-
izen, to marry someone from
another country if it is an impov-
erished country and to live togeth-

er as a family here in my country.
Because at this time the U.S. has
an elite system of choosing who
we want in this country (it didn’t
always), the current government
and people like the Minutemen
are making my choices for me.

We will not go away. I, for one,
will fight this system of racism
and economic elitism that is
spurring hatred and ignorance
against the many millions of
immigrants who contribute hard
work to our country. In the mean-
time, do Ms. Pulido, Congressman
Sensenbrenner, or President 
Bush care that my very sad little
girl is growing up without her
daddy? Or is she not important
because she is the product of an
“illegal immigrant”? Will anyone
hear our story?

Amy Aleman
Albany Park

Yes, He Can
Your recent article by Keith
Harris, “Bitter Without Bite”
[March 17], was the most mastur-
batory and useless exploitation of
vocabulary I’ve encountered in a
long long long time. In fact, after
ingesting that piece of pseudo-lit-
erary crap, I feel at least three IQ
points dumber. Either I’m miss-
ing something, or this is really the
boring echo of every paragraph,
spit out over and over again: “I’m
nauseously ambivalent toward
Turner and have no ideas of my
own so, uh, here’s some snobby
references and self-absorbed
prose that will do nothing more
than compromise my audience
and provide such a vain ego boost
that I might as well just go float in
the yellow puddle of my own con-
descending ambiguity for the rest
of eternity and try to get a sun-
tan.” Please tell me: can he even
breathe the same air as all of us
normal people, or does his arro-
gance prevent it?

Tammeryn Ryndahl

“Sometimes
it's such an
accomplish-
ment to just 
be able to be
speaking to
some of these
people, that
we know that,
obviously,
they’re going
to be looking
at the piece
later. Where
we’re at, it’s
just better 
to be more 
symbiotic than
adversarial.”
—James Hughes
of Stop Smiling
in “The Nice
Magazine” by
Martha Bayne,
March 17
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